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Advertising and Sponsorship Opportunities



Why Advertise on FoxToledo.com?

Create the Power of Advertising for Your Business Online!

In 2010, FoxToledo.com grew by 87% to over 4.5 Million Page Views               
and by 74% to over 1.75 Million Total Monthly Unique Visitors.

Source: Marshall Marketing & Communications March,  2010

Source: Omniture.com 2010 

User Profile
51% Male, 49% Female
63% Age 25 - 54
Average Age = 40.2
33% have an annual     
household income of $75k+

2010 Site Traffic Stats
4.5M Page Views
1.75M Monthly Visitors
1M Video Streams
18 1/2 Minute Average Visit



Ad Opportunities on FoxToledo.com

• Banner Ads
• Rich Media
• Video
• Mobile 



Leaderboard: 728×90

Banner Ads
Static Ad Sizes

Leaderboard
728x90

• Internet Advertising Bureau (IAB) Standard 728×90

• Accepts static display, animated display, rich media or        
third party creative

• Available for all pages & sections

• Availability for bottom of page placement: Home Page

2010 Average Click-Through Rate = .07%

728

90



Super Cube: 300×250

Banner Ads
Static Ad Sizes

Super 
Cube
300x250

Super 
Cube
300x250

• Internet Advertising Bureau (IAB) Standard 300×250

• Accepts static display, animated display, rich media or        
third party creative

• Available for all pages & sections

300

250

2010 Average Click-Through Rate = .14%



3:1 Banner: 300×100

Banner Ads
Static Ad Sizes

3:1 Banner
300x100 

• Internet Advertising Bureau (IAB) Standard 300×100

• Accepts static display, animated display, rich media or        
third party creative

• Available for all pages  

(except Video and Weather Sections)

300

100

2010 Average Click-Through Rate = .03%



LIN Custom Banner  638x60

Banner Ads
Static Ad Sizes

LIN Custom Banner: 638×60
• Internet Advertising Bureau (IAB) Standard 638×60

• Accepts static display, animated display, rich media or        
third party creative that are not animated

• Available for all pages 

638

60

2010 Average Click-Through Rate = .09%



Spotlight 
Ad
300x600

Banner Ads
Static Ad Sizes

Spotlight: 300×600
• Internet Advertising Bureau (IAB) 
Standard 300×600

• Accepts static display, animated 
display, rich media or third party 
creative
• Available for all pages 
(except Video and Weather Sections)

300

600

New!



Sky
Scraper  
Ad
120x
600

Banner Ads
Static Ad Sizes

Skyscraper: 120×600
• Internet Advertising Bureau (IAB)                              
Standard 120×600

• Accepts static display, animated   
display, rich media or third party 
creative
• Available for all pages 

(except Home and Weather Sections)

Sky-
Scraper
AD
120
X
600

120

600

New!



Rich Media 
LIN Media sites offer the several high impact Rich Media advertising opportunities described below:

Expandable Display Ads

728×90 Overlay Expansion
• Availability: Any page except home page
• May expand downward to maximum size of 728×315

• NOTE: Push down expansion is not supported

Expansion Ads

728

90

315



Rich Media -
LIN Media sites offer the several high impact Rich Media advertising opportunities described below:

Expandable Display Ads

300×250 Overlay Expansion
• Availability: Any page with a 300×250 ad slot (Fig. 1)

• May expand left from the column 3 ad slot to overlay content with a maximum size of 600×250

• May expand right from the column 1 ad slot to overlay content with a maximum size of 600×250 (Fig. 2)

• May expand down from the column 3 ad slot to overlay content with a maximum size of 300×600

Expansion Ads

Fig. 1 Fig. 2

250

600300

250

Rollover Instructions Link Instructions



Rich Media -
LIN Media sites offer the several high impact Rich Media advertising opportunities described below:

Expandable Display Ads

300×250 Push Down Expansion
• Availability: Section Landing Pages (except Weather and Video), Story Pages

• May expand downward from the column 3 ad slot to push down content with maximum size of 
300×600

Expansion Ads



Pencil Push-Down Ad -
The pencil push-down ad unit is a specialty Rich Media ad unit located just below the primary navigation of 
any LIN Media website and can expand downward to push the page content below down (fig.1).            
When retracted, (fig.2) it collapses to a thin, narrow, floating leave-behind ad that is anchored to the top of 
the page which can expand again when rolled upon.

• Availability: Home Page, Section Landing Pages
• Frequency cap: 1 per user per 12 hours (2x per day) for expandable; remainder of the event day’s impressions 
displays the retracted pencil ad
• Limited to 6 one-day events on the home page per site per month

Specialty Expansion Ads

Fig. 1 Fig. 2



Wallpaper Ad -
The wallpaper ad unit is a specialty Rich Media ad unit that is served independently from a specific in- 
page display ad placement that replaces the normal site background with the wallpaper whose goal is 
to create an immersive experience.

• Availability: Home Page, Section Landing Pages
• Must be accompanied by a 638×60 display ad which shall contain the click-through

Specialty Ads



In-Banner Video -

Specialty High Impact Rich Media Events

Bottom-Anchor Overlay
The bottom-anchored floating ad with leave-behind unit is a specialty Rich Media ad unit that is served independently 
from a specific in-page display ad placement that (fig.1) can span up to the full width of the content body and overlays the 
content at the bottom of the page when expanded; when retracted,(fig.2) it collapses to a small, floating leave-behind ad 
that is anchored to the bottom of the page.

• Availability: Home Page, Section Landing Pages

Fig. 1 Fig. 2

Video & Overlay Ads



Video

In-Stream Display & Leave-Behind Ad Example

• The 320×40 in-stream display ad appears while a video story plays on the site 10 seconds after the 
start of video buffering
• This ad unit retracts automatically after 15 seconds unless user interacts with it prior to that time
• If user clicks on the in-stream display ad, they will go to the click-through destination defined by the 
client
• The in-stream must be paired with a 50×25 leave-behind display ad which displays once the in- 
stream unit is closed
• If user clicks the leave-behind display ad, the in-stream display ad reappears



LIN Media’s news and entertainment sites offer a variety of video solutions.

Standard Pre-Roll
• Standard pre-roll is a video advertisement that runs before a video story plays within the standard 

home, section front or story page multimedia module

• Has a 300×250 static or Flash companion ad

Video -

Post-Roll
• Post-roll is a video advertisement that runs after a video story plays on the site – in a play list,           

a pre-roll will run at the end of the queue

• Has a 300×250 static or Flash companion ad

Pre- and Post-Roll

10-15 Sec 
Pre-roll/ 
Post-roll

Countdown 
clock for 

each video



News Teaser Pre-Roll (Third-Column Video Player)
• Availability: All pages except the home page and most weather pages

• The news teaser pre-roll is a video advertisement that runs before a video story plays within the 

column three video player

• The video autoplays with no sound and an option to unmute
• 300×100 companion ad displays during pre-roll and is 

a required accompanying element
• 88×31 leave-behind ad displays during video story and is 

a required accompanying element

Video

300x100 
Companion 

Ad

88x31     
Leave-Behind      

Ad

Audio is 
Viewer- 

Activated



LIN Media offers mobile ad units across our 
mobile web sites and applications. 

Mobile Web Display Units:

• Extra Small: 80×15
• Small: 120×20
• Medium: 168×28
• Large: 216×36
• iPhone / Android: 300×50
• iPad: 768×90

Mobile Display Opportunities:



Glossary Of Terms
Ad Impression: an ad which is served to a user’s browser

Click Through (CT): a measurement of the user-initiated action of responding to (such as clicking on) an ad 
element causing a re-direct to another Web location or another frame or page within the advertisement

Click Through Rate (CTR): ratio of ad clicks to ad impressions

Cost Per Thousand (CPM): cost of 1,000 impressions

Page View (PV): when the page is actually seen by the user 

Stream: continuous audio and video delivered to a computer from a remote Web site

Unique Visitor (UV): unique individual or browser which has either accessed a site within a specific time

Visit Duration: the length of time the visitor is exposed to a specific ad, Web page or Web site during a 
single session

Hits: Be cautious of those who use this measurement as it does not measure uniques users or page views 
and is not a good measurement to use when determining site traffic



FoxToledo.comFoxToledo.com
Always On.Always On.

OnOn--Air. Online. On MobileAir. Online. On Mobile

Thank You!
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