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Welcome
Welcome to Net 2 Health - 
http://www.foxtoledo.com/dpp/ 
net_2_health/wupw_net2health 
_learnabouthealth_03172009
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Laura Emerson has been FOX 
Toledo News' primary anchor since 
the station's introduction of a news 
department in January 1996. She 
anchored the city's first-ever 10 
p.m., half-hour broadcast. 

Since her time in the Glass City, 
Laura has seen the transformation 
of FOX Toledo's news content 
expand and evolve to what it is 
today, from a handful of employees 
to a competitive news team that has 
snagged five State of Ohio 
Outstanding Newscast Emmys.  



Who We AreWho We Are

2001 Emmy - Best Daily Newscast
2002 Emmy - Best Daily Newscast
2002 AP Extraordinary Coverage of a Scheduled Event
2003 AP Best Regularly Scheduled Newscast
2004 AP Best Website
2004 AP Outstanding Daily Sports Cast
2004 Emmy - Outstanding Daytime Newscast (4PM)
2005 Emmy - Outstanding Daily Newscast (10PM) 
2005 Emmy - Outstanding Daytime Newscast (4PM)
2007 Emmy - Outstanding Weekend Newscast 

FOX Toledo News First at Four and Ten is anchored 
by Laura Emerson.  News Director Steve France and 
FOX Toledo News have won over 30 awards 
including:



FOX Toledo Cares about the community we live in 
and works with many charities including:

CMN Telethon
Victory Center
Black History Month
Toledo Zoo
American Heart Walk
MS Bike to the Bay
American Diabetes 

Association

Better Business Member
Toledo Chamber of 

Commerce Member
United Way of Toledo
Red Cross
The Anne Grady Center 
The National Cancer Society 
St. Michael’s We Care 

Telethon



Sample Station PromotionSample Station Promotion

Sample on-air promotion building the 
Net 2 Health Brand  - 

http://www.foxtoledo.com/dpp/about_us/ 
advertise/wupw_net2health_Stayhealthyb 

ewise_03182009

http://www.foxtoledo.com/dpp/about_us/advertise/wupw_net2health_Stayhealthybewise_03182009
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Sample Client PromotionSample Client Promotion

Sample on-air promotion building 
the Net 2 Health Brand with the 
sponsor - 
http://www.foxtoledo.com/dpp/about_us/ 
advertise/wupw_net2health_UTOrthopae 
dicCenter30_03182009

http://www.foxtoledo.com/dpp/about_us/advertise/wupw_net2health_UTOrthopaedicCenter30_03182009
http://www.foxtoledo.com/dpp/about_us/advertise/wupw_net2health_UTOrthopaedicCenter30_03182009
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Fox Toledo Promotional 
Commitment

A. Monthly promotional schedule on WUPW-TV using:

30 second announcements
10 second announcements
5 second announcements

A minimum of 5,000,000 TV impressions for the year.

B. Quarterly Email distributions

C. Monthly promotional visibility on Net 2 Health site section and other 
sections of FoxToledo.com

D. Net 2 Health Press Releases

E. Local News coverage opportunities



Our StrategyOur Strategy

• Highlight your specialty and 
Practice

• Incorporate you!

• Provide affected or interested 
individuals with an emotional 
appeal to get more information

A :30 Second Promotional “Partnership Announcement” that will:



Our StrategyOur Strategy

• Incorporates into the stations health 
directory

• Provides valuable information about your 
specialty and the services you provide

• Offers information about your facility and 
how to contact you

An online branding page for your specialty



Our StrategyOur Strategy

• Highlight your facility

• Tells your story

• Reviews some of the most 
common question associated 
with your specialty

• Provides testimonials from 
local patients that have 
benefited from your services

A 3-5 minute long form video available online

Screen Shot of Long 
Form Video



Who watches Fox Toledo TV Who watches Fox Toledo TV –– Meet AnneMeet Anne

HEALTH CARE - DECISION MAKERS 
Women 30 – 64  are the main decision makers for themselves and 

their households. The Fox Toledo TV Net 2 Health schedule will 
target women 30-64 in Toledo and the surrounding area.



Who watches WUPW Fox Toledo?

~ Decision Maker – Health Care: 253,539 or 93% of decision makers watched TV in the past 7 days

~ Doctors Visited in the past 12-Months: Decision Maker Decision Maker Plus “Shares Equally”

General/Family Practitioner 199,450 73.2% 350,142 73.9%
Dentist 154,167 56.5% 291,785 61.6%
Eye Doctor 113,230 41.5% 208,169 43.9%
Any Medical Specialist 331,851 606,307

~ What do health decision makers watch most?
Fox Toledo News First @ 10pm 88,842 36.0%
Fox Toledo News First @ 4pm 40,072 18.0%
Fox Comedy Block 114,502 42.0%
Court Block 71,422 18%
Daytime 9pm – 1pm 57,251 21%

~ According to the 2007 Marshall Marketing Survey



Unprecedented On-Air Coverage
Toledo DMA Adult PopulationToledo DMA Adult Population
Total Adults………………..796,871
Adults 25-54……………….430,239
Adults 35-64……………….415,610
Women 18+………………..405,577
Women 25-54……………..211,300
Working Women…………..198,457
Men 18+…………………....386,108
Men 25-54………………….143,083
Source: NSI November ‘07

Total Adults 18+Total Adults 18+
Daily Reach/ Time SpentDaily Reach/ Time Spent
DAILY % REACHED
TV……………………………….93%
Radio……………………………80%
Newspaper……………………..75%
Internet………………………….69%

DMA Cable/ADS PenetrationDMA Cable/ADS Penetration
Cable………………………….64%
Satellite……………………….21%
Antenna………………………15%
Source: Nielson Nov 07

Daily Television ViewingDaily Television Viewing
(Per Person, Hours Per Home)
2007……………………3 hrs. 45 min.

2007……………………8 hrs. 11 min.
Source: Television Bureau of Advertising

Estimate of Household in Market (DMA)Estimate of Household in Market (DMA)

Total Households…………………427,800
TV Households……………………424,670
Market…………………………………...72

Source: NSI Nov ’07



Net 2 Health 
Sample Package 

20X M-F 4PM - 5PM Fox Toledo News First @ Four

8X M-F 6PM – 8:00PM Fox Fringe
(Simpson’s, Raymond, Deal or No Deal, TMZ)

8X M-F 8:00PM - 10PM Fox Prime
(House, 24, American Idol. Fringe, Bones, Lie to Me, 
Dollhouse, Hell’s Kitchen, Terminator)

8X M-F 10PM-11PM Fox News at 10P

44X per Month
Thirty-Second Announcements



Sample Package 

528 - :30 Announcements Annually

Reach 290,282 female adults per month

Your message will reach 86.5% of the Toledo television viewing 
audience each month

Females 25+ Females 25+

Reach Frequency Net Reach Gross 
Impressions

97.5% 17.9 346,206 7,808,089



OnOn--Air Partnership AnnouncementsAir Partnership Announcements

Link to 30 second spot - 
http://www.foxtoledo.com/dpp/ab 
out_us/advertise/wupw_net2healt 
h_universityqualitycare30_03182 

009
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Partner Content:
The leading specialists in the 
Toledo area will educate our 
community through:
• Articles
• Video Streaming
• Before & after pictures
• Testimonials
• Related links
• Links to your site

Call To Actions:
Motivate interested or at risk 
individuals to act.

Specialty PageSpecialty Page



Make yourself Visible and Increase Traffic to your 
website by using Search Engine Optimization 

(SEO) and FoxToledo.com

Use                                          to capitalize on:Use                                          to capitalize on:

Keyword/Phrase SearchesKeyword/Phrase Searches

Site Relevancy/PopularitySite Relevancy/Popularity



Multiple uses for your long-form video 

“Net 2 Health” site 

- Your Website 

- Email to patients 

-Health Show/Expo 

- CD/DVD – Referral/Viral Marketing 

- Business to Business 

- Waiting Room Visual 

- Team/Event Sponsorship



LongLong--form video sampleform video sample

Link to Long Form Video - 
http://www.foxtoledo.com/dpp/about 
_us/advertise/wupw_net2health_Imp 
ortantleveloforthopaediccare_03182 
009
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Week OneWeek One
Meet with key practices to identify ideal partnersMeet with key practices to identify ideal partners

Week TwoWeek Two
Meet with each partner to formalize custom strategy for each speMeet with each partner to formalize custom strategy for each specialtycialty
Begin collecting assets, construction of online elements and scrBegin collecting assets, construction of online elements and script reviews ipt reviews 
with each partnerwith each partner

Week Four Week Four 
Begin filming and editing of onBegin filming and editing of on--air promotional spotsair promotional spots
Finalize online elementsFinalize online elements

Week EightWeek Eight
Finalize and review completed onFinalize and review completed on--air & online elementsair & online elements
Begin launching individual partnersBegin launching individual partners

Next StepsNext Steps

`



Connecting Toledo with the best local Connecting Toledo with the best local 
health specialistshealth specialists

Thank you for your time and 
consideration
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